Books on Trial Communication and Presentation

1. Going to Trial. Daniel I. Small, Editor. American Bar Association. 1999. ISBN: 1-57073-723-1.

2. How to Argue and Win Every Time. Gerry Spence. St. Martin’s Griffin. 1995.
ISBN: 0-312-14477-6.

3. Ladies and Gentlemen of the Jury (Greatest Closing Arguments in Modern Law). Michael S. Lief, H.
Mitchell Caldwell, and Ben Bycel. Simon & Schuster. 2000. ISBN: 0-684-85948-3.

4. Legally Speaking. 40 powerful Presentation Principles Lawyers Need to Know. David J. Dempsey,
J.D. Miranda Publishing, LLC. 2002. ISBN: 0-9715165-0-2.

5. Mastering Voir Dire and Jury Selection. Jeffrey T. Frederick. American Bar Association. 1995. ISBN:
0-89707-981-7.

6. McElhaney’s Trial Notebook. James W. McElhaney. Section of Litigation. American Bar Association.
Fourth edition, 2005. ISBN: 159031503-0.

7. Modern Trial Advocacy. Steven Lubet. National Institute of Trial Advocacy. 1997. ISBN: 155681-
539-5

8. More Power Point User’s Manual. National Institute for Trial Advocacy. 2000.
ISBN: 155681-690-1.

9. Nothing But the Truth. Steven Lubet. New York University Press. 2002. ISBN: 0-8147-5174-1

10. Persuasive Computer Presentations: The Essential Guide for Lawyers. Ann E. Brenden and John D.
Goodue. Law Practice Management Section. American Bar Association. 2001.

11. Persuasion: The Litagator’s Art. Michael E. Tigar. American Bar Association. 1999. ISBN: 1-57073-
637-5.

12. Power Point for Litagators. Deanne C. Siemer, Frank D. Rothchild, Edward R. Stein, and Samuel H.
Soloman. National Institute for Trial Advocacy. 2000. ISBN: 155681-674-X.

13. Stack and Sway. The New Science of Jury Consulting. Neil J. Kressel and Dorit F. Kressel. Westview
Press. 2002. ISBN: 0-8133-9772-3.

14. The Trial Lawyer—What it Takes to Win. David Berg. American Bar Association, Section of Litigation.
2003. ISBN: 1-59031-232-5

15. Theater Tips and Strategies for Jury Trials. David Ball. National Institute for Trial Advocacy. 1997.
ISBN: 155681-531-X

16. The Palladium of Justice: Origins of Trial by Jury. Leonard W. Levy.Ivan R. Dee Publisher. 1999. ISBN:
1-56663-313-3.

17. The Trial Lawyers Art. Sam Schrager. Temple University Press. 1999. ISBN:1-56639-799-5.

18. The Winning Argument. Ronald Waicukauski, Paul Mark Sandler, and JoAnne Epps. Section of
Litigation American Bar Association. 2002. ISBN: 1-57073-938-2.
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